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ﬂ 1,627 Positive pregnancy tests

Of those women who boarded a Stork o
Bus and had a positive pregnancy test,

81.9% chose life.
I Gl 8 \WE HAVE DELIVERED 62 STORKS BUSES IN TOTAL! 48

31 PARTNERS for [ift

Our Partner Program exists to ensure
that pregnancy centers have the stability,
support, and strategy they need to expand
their services to save babies by empowering
more women to choose life.
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We are blessed to have the Stork’s team
walk alongside us in our efforts to reach
and serve more abortion-vulnerable women.
- Cheri Martin, TruChoice PRC, San Marcos, TX
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Our team works to ensure that our Pregnancy hours of O Stork Bus
Center Partners have the best marketing and marketing designs @
branding possible to ensure they are reaching evaluation completed

women in their communities effectively.

Pro-Life Unity: Here are just a few of ¢ American Association We also hosted the

In 2021, Save the the events: of Christian Counselors first ever Pro-Life
Storks hosted, 2 Worship Nights * Extraordinary Women Innovators’ Conference.
sponsored, or » Heartbeat Conference This 3-day interactive
attended 10 events Conference * Post Abortion Recovery  conference empowered
to bring together » CareNet Conference Webinar for Men participants to turn
like-minded pro-  Embrace Grace Golf * Sidewalk Advocates for their pro-life ministry

life advocates. Tournament Life Conference plan into a reality.



